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	Title
	 WEBSITE CREATION

	Keywords (meta tag)
	Website, key elements of a website, start-up Digital Entrepreneur, content

	Provided by
	Equal

	Language
	English

	Objectives / goals / learning outcomes

	· Learning how create a website
· Learning the key elements of a website

· Learning how give a professional style to your website

	Training area: (Select one)

	1. Digital Communication                                                                              
2. Online Content Creation

X
3. Virtual Reputation

4. Audience Engagement

5. Safety and Data Protection including GDPR

6. Creativity and Critical Thinking in a Digital Era

7. Copyrights and Legal Assessment

8. Programming and Basic Introduction to Computer Technology

9. Netiquette

10. Identify and Face Virtual Threats

11. Motivation and introduction


	Description

	 In this unit, you will learn about a website creation, the ways to give it a professional look and how exploit its potential, to improve your business and grow as an entrepreneur.

	Contents arranged in 3 levels

	Module name: WEBSITE CREATION

1 Unit name: WEBSITE CREATION
1.1 Section Name: Definition
The process of building webpages involving layout, content and graphic design.

1.2 Section Name: Essential Knowledge
1. You can no longer survive in any business without a web presence. 

2. Your website is the most important part of your interface with your potential customers. Choosing how to go about the design of your website is up to you. 

3. Every website needs a "host," a server where all of the data is stored for the public to access at all times. 

4. A good website is more than a static home page. You'll want to create a few pages dedicated to different aspects of your business, such as a detailed catalogue of your products or services, or a blog section for company updates. Don’t forget to include your contact details!

5. Start by asking yourself what you want from an online store and put yourself in the shoes of a potential visitor to your online store.
6. Add a Privacy and Cookies Policy
7. Before you build your site, check out your competitors and note what they do well. If you like the look and feel of another site, there’s no reason not to start with something you like. Do not copy it: adapt it and make it your own. 

8. It is becoming the norm to have package tracking to notify customers of the whereabouts of their order and critically when the item will arrive. In the long run it reduces costs (less complaints) and enhances the reliability of your company by meeting customer expectations.

9. Your choice of domain name is very important and you must register it. You want your domain name to be descriptive and easy to remember. 

1.3 Section Name: Practical Tips

· If you are a small startup Digital Entrepreneur you do not need to build a website that can handle lots of traffic.  What you need is a site that has a few pages where potential customers can find out about your business and make a purchase.

· You then  can decide if you want to build the website yourself or hire a professional website builder. If you decide to build one yourself you can download a template and start on the content. However this can take time and the result may fall below professional standards. First impressions are very important and if your website looks amateurish compared to your competitors that will make the wrong impression.

· The most important thing you must do is say, on the home page in plain terms, what your company does. Make sure customers  can discover within a few seconds of opening your site if your company can deliver what they need. Put yourself in your customers’ shoes.  They want easy navigation and a user friendly structure. 
· If relevant, include a reference to your awareness of environmental concerns and how your company addresses them (especially if you are a food producer).

· Your web address (URL) should be easy to remember.  

· Include a link where customers can sign in for regular updates (ask their permission first!)

· Avoid pop-ups. Pop-up windows are distracting. Shoppers tend to regard them as a nuisance and usually dismiss them immediately.

· Once consumers find the products or services they are seeking, make sure they get all the information that’s made available by manufacturers. Include multiple high-definition images to provide shoppers with as close to a real-world experience as possible. The use of white background typically works well because it helps products stand out.

· A hit counter is recommended. This tells you how many people have visited your webpage, website, or blog site. While not perfect, it is a useful tool in analysing how popular your site is.
· Try to keep the use of different colours, font faces, and sizes to a minimum. To bring clarity to the content, use contrasting colours for the text and the background.

· Consider adding a ‘Wish List’, a gift voucher facility for customers.

· Observe general business ethics i.e. no misrepresentations!  

· If unsure of your own site building ability, hire a professional web designer.

	Practical tips

	· If you are a small startup Digital Entrepreneur you do not need to build a website that can handle lots of traffic.  What you need is a site that has a few pages where potential customers can find out about your business and make a purchase.
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· Observe general business ethics i.e. no misrepresentations!  

· If unsure of your own site building ability, hire a professional web designer.

	5 glossary entries

	1. URL: the complete website address leading to any of the pages on the website
2. Blog: website or web page run by an individual or group that is regularly updated and written in a conversational style

3. Font: a member of a type family such as ‘Bold’.
4. Link: a group of words (usually in blue) that allows you access a new location      when you click or tap on it.
5. Cookies: a way of recording users’ browser activities

6. Domain name: the address where internet users can access your website.
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	Useful links

	

	5 multiple-choice self-assessment questions

	1. Every website needs a:

a) Sponsor (F)
b) Video (F)
c) Host (T)
2. A 3rd. party website will save you:

a) Money (F)
b) Time (T)
c) Customer satisfaction surveys (F)
3.The most important thing is to describe:

a) Who you are (F)
b) Where you are located (F)
c) What your business does (T)
4.A hit counter refers to the:

a) Number of complaints (F)
b) Number of visitors to your website. (T)
c) Number of testimonials. (F)
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