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Here is the startup story:

In November 2011 we began handcrafting a range of wood and leather tech accessories in a humble garden shed. We designed products that we wanted to use ourselves and had a lot of fun doing it. We developed our own ecommerce store and began marketing and selling our goods online. CarveOn was born.

In 2013, after some initial success, a lot of hard work and armed with a grant from our extremely supportive Local Enterprise Office, we moved the business to a former milking parlour on a farm in our home village of Kill, Co. Kildare. The converted farmyard was home to lots of other small manufacturing businesses who were quick to share equipment, resources, and expertise. Over the next three years, we grew our capabilities, equipment, product range, and most importantly our team. Although extremely happy in our 1,000 ft2 workshop, it wasn’t long before we reached capacity. It became apparent we would need significantly more space and staff if we were to keep up with growing demand.

In 2016, after an exhaustive search, we found an old 15,000 ft2 metalwork factory which had been unused for over eight years. It was situated in the nearby picturesque town of Kilcullen. It was a fixer upper but had the perfect amount of character. Over the next six months, assisted by family and friends, we painstakingly refurbished one of the two buildings on the one acre site. We knocked down all internal rooms, removed all the outdated wiring and started again. We designed each space with the same care and attention to detail that we apply to our products, packaging, website, and work furniture.

We primarily sell through our website www.carveon.com but also through selected retailers and 3rd [image: image2.png]


party websites in other foreign markets.
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