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	Title
	 WEBSITE CONTENT

	Keywords (meta tag)
	 Web content, website, product, selling, visitors, customers

	Provided by
	Equal

	Language
	English

	Objectives / goals / learning outcomes

	· Learning how develop the website content
· Learning how focus the customer attention on the product

· Learning how enhance the products on your website

	Training area: (Select one)

	1. Digital Communication                                                                              
2. Online Content Creation

X
3. Virtual Reputation

4. Audience Engagement

5. Safety and Data Protection including GDPR

6. Creativity and Critical Thinking in a Digital Era

7. Copyrights and Legal Assessment

8. Programming and Basic Introduction to Computer Technology

9. Netiquette

10. Identify and Face Virtual Threats

11. Motivation and introduction


	Description

	 In this unit, you will learn about the website content, you will discover many ways to develop it, to enhance the products on the website and get customer attention.

	Contents arranged in 3 levels

	Module name: WEBSITE CONTENT

1 Unit name: WEBSITE CONTENT

1.1 Section Name: Definition

This is the textual, visual or aural content on a website.

1.2 Section Name: Essential Knowledge

1. Your web content is very important as it educates search engines about your site.

2. You can use SEO (Search Engine Optimisation) by  making sure the content of your website is easier to discover by search engines that customers use when looking for products or services.
3.  If you’re going to sell products on your site, get product photos and product descriptions ready. If you sell services, you’ll need a description of each service. Get as much of your content together before you start building your site—it will save you time. 

4. As for writing content you can either hire a professional or do it yourself. If you do it yourself there is one golden rule – be honest and keep it short and to the point. Most users will scan and not read your content.

1.3 Section Name: Practical Tips

· A good guide to writing honestly is to consider first what your values are. Whatever you care deeply about – your product or service, family, friends, locality, hobbies, the environment - should at all times form the background to what you write.

· The personal touch is very important so include a brief story on who you are, where you are located (if necessary) and how you started your business. Many websites have an ‘Our Story’ section as storytelling attracts customers.

· For users scanning content, an attention grabbing ‘hook’ is recommended.

· If you feel completely at a loss try to get your customers to tell the story for you. 

·  If appropriate, use the ‘Goldilocks Effect’ by offering versions of a product at high, mid and low prices to encourage the website visitor to buy the mid-priced product. 
· If you have a ‘green’ message, for example that you source your product components locally, highlight it in a shade of green.
· The way you communicate with potential customers is just as important as the content. Here are a few questions you should ask yourself:

What do your website visitors want when visiting your website?

Who do you expect to be engaging with specific website sections?

What do you want your visitors to feel after reading a piece of writing, viewing a video or listening to a recorded message?

What emotions should come across when somebody experiences your content?

Should your language be conversational, formal or somewhere in between?



	Practical tips

	· A good guide to writing honestly is to consider first what your values are. Whatever you care deeply about – your product or service, family, friends, locality, hobbies, the environment - should at all times form the background to what you write.

· The personal touch is very important so include a brief story on who you are, where you are located (if necessary) and how you started your business. Many websites have an ‘Our Story’ section as storytelling attracts customers.

· For users scanning content, an attention grabbing ‘hook’ is recommended.

· If you feel completely at a loss try to get your customers to tell the story for you. 

·  If appropriate, use the ‘Goldilocks Effect’ by offering versions of a product at high, mid and low prices to encourage the website visitor to buy the mid-priced product. 
· If you have a ‘green’ message, for example that you source your product components locally, highlight it in a shade of green.
· The way you communicate with potential customers is just as important as the content. Here are a few questions you should ask yourself:

What do your website visitors want when visiting your website?

Who do you expect to be engaging with specific website sections?

What do you want your visitors to feel after reading a piece of writing, viewing a video or listening to a recorded message?

What emotions should come across when somebody experiences your content?

Should your language be conversational, formal or somewhere in between?


	5 glossary entries

	1. Aural: relating to what you hear

2. Search Engine: computer software used to search data (such as text or a database) for specific information.
3. Hook: a way of attracting readers’ attention, so they keep on reading.

4. SEO: growing traffic to your site by increasing your site’s visibility to users of an internet search engine



	Bibliography and Further References

	 

	Useful links

	

	5 multiple-choice self assessment questions

	1.Your website content:

a) Educates search engines about your site (T)
b) Educates search engines about your grammar (F)
c) Educates search engines about your font (F)
2.Website content can be:

a) Visual, aural, oral (F)
b) Visual, textual, oral (F)
c) Visual, textual, aural (T)
3.What sort of stories should customers tell?

a) Ads (F)
b) Human interest (T)
c) PR (F)
4.The golden rule for content writing is be:

a) Human (F)
b) Honest (T)
c) Happy (F)
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